
O n Saturday, October 13, 2018, join us for the Big Build. Amateur builders 
of every age learn side-by-side with roofers, plumbers, designers, artisans, 

and more in this hands-on festival celebrating the world we design and build.

NATIONAL BUILDING MUSEUM

Big Build 2017. All photos © Kevin Allen.

The Big Build
 An Annual Community Day



A one-of-a-kind event, the Big Build introduces kids and adults to a wide 
range of building skills, while educating them in planning, creating, 

constructing, and improving the places where we live, work, and play. This 
year, the Big Build will be held Saturday, October 13, in the Museum’s 
expansive Great Hall and outside on the West Lawn, from 10 am to 4 pm.

Visitors engage with volunteers from professions like landscape architecture, 
home remodeling, and construction, as well traditional crafts like blacksmithing 
and woodworking. Last year, more than 200 volunteers donated their time and 
expertise, showing 3,200+ participants of all ages the ins and outs of their 
occupation at 30 interactive stations. Children climbed behind the wheels of 
different construction machinery at the equipment “petting zoo” and enjoyed 
interactive demonstrations of building techniques, equipment, and materials, 
as well as learning through creative play.

Thank you to our 2017 Big Build sponsors:

• Associated General Contractors
• Finishing Trades Institute
• HITT Contracting
• WETA Kids
• Ironworkers/IMPACT
• International Union of Elevator 

Constructors and the EIWPF

• Clark Construction
• DC College Savings Plan
• Design-Build Institute of America
• Dynalectric Company
• The Electrical Alliance
• Independent Electrical Contractors, Inc.
• Wagner Roofing

Marketing Components
In 2017 the Big Build attracted more than 3,200 visitors 
and  survey results demonstrate the popularity of this 
festival. Most families at the Big Build attend with a group 
of 4-5 family members and 86% come from the Maryland, 
Virginia, or Washington, D.C.. Most children in attendance 
are under 8 years old. 

The National Building Museum deploys all public relations, 
marketing, and meaningful online communications tools 
to promote the event to new and returning families. The 
outreach strategy will include the following:

• Promotion through family media sponsor, WETA Kids
• Featured event in monthly, printed Calendar of 

Events (distrib ution 8,500)
• Prominently promoted on www.nbm.org homepage 

and email newsletters (25,000 subscribers)
• Social media campaign through Facebook (26,000 

page likes), Twitter (22,000 followers), and Instagram 
(18,000 followers)

2017 BIG BUILD FLOOR PLAN



Sponsorship Benefits
THE BUILDER                            $30,000
• Recognized as presenting sponsor with logo on marketing materials including the Calendar of Events and  

email newsletters
• Logo in event advertising
• Logo and link placement on event web page (average of 150,000 views a month)
• Opportunity for social media collaboration on Facebook, Twitter, and Instagram
• Logo on event signage at entrance
• Recognition with logo on festival program cover (distributed to more than 4,000 attendees)
• Assigned parking on the day of the event (3 passes)
• Enrollment in the Capital Society at the Ambassador level, benefits include:

• Invitations to special events, dinners, receptions, and lectures
• Special tours of the Museum’s landmark home, exhibitions, or behind-the-scenes of the Museum’s collection (4 docent-

led and 1 curator-led)
• Invitation for two to an annual Director’s Roundtable to discuss current industry trends
• Use of Museum’s exclusive Corinthian Lounge and Beverly Willis Library (subject to availability and associated  

event costs)
• One daytime use of the Pension Commissioner’s Suite andAuditorium (subject to availability and associated costs)
• One 20% discount off of the base rental of a Museum space (subject to availability and associated costs)
• Complimentary admission for all employees, plus 20 guest passes for clients
• Invitation for all employees to attend member preview events
• Complimentary admission for all employees to educational programs
• Discount in Museum Shop for company employees (20%)
• Special promotions offered to all employees throughout the year
• Special family, team, or board-engagement day at the Museum that includes discounted rental on a space,   

free admission for guests (subject to availability and associated costs)
• Museum exhibition or educational presentation at your office 
• Logo recognition on all Capital Society materials, name listing on Honor Roll of Donors panel in the Great Hall and in 

the online annual report
• Corporate Spotlight feature in online publications or social media

PROJECT MANAGER                     $20,000
• Prominent recognition with logo on marketing materials
• Logo and link placement on event web page
• Opportunity for social media collaboration on Facebook, Twitter, and Instagram
• Logo on event signage at entrance
• Recognition with logo on back program cover
• Assigned parking on the day of the event (2 passes)
• Enrollment in the Capital Society at the Patron level, benefits include:

• Invitations to special events, dinners, receptions, and lectures
• Special tours of the Museum’s landmark home, exhibitions, or behind-the-scenes of the Museum’s collection  

(4 docent-led)
• Invitation for two to an annual Director’s Roundtable to discuss current industry trends
• Use of Museum’s exclusive Corinthian Lounge and Beverly Willis Library (subject to availability and associated  

event costs)
• One daytime use of the Pension Commissioner’s Suite (subject to availability and associated costs)
• Complimentary admission for all employees, plus 15 guest passes for clients
• Invitation for all employees to attend member preview events
• 25 program passes for admission to educational programs
• Discount in Museum Shop for company employees (20%)
• Special promotions offered to all employees throughout the year

• Special family, team, or board-engagement day at the Museum that includes discounted rental on a space, free      
admission for guests (subject to availability and associated costs)
• Logo recognition on all Capital Society materials, name listing on Honor Roll of Donors panel in the Great Hall  

and in the online annual report
• Corporate Spotlight feature in online publications or social media

(Continued on reverse)
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About The National Building Musuem
Established by an act of Congress in 1980, the National Building Museum is a private, nonprofit institution 
with a mission to inspire curiosity about the world we design and build. The only cultural institution 
dedicated to illuminating the full range of America’s achievements in the built environment, the Museum 
seeks to broaden understanding of architecture, design, urban planning, engineering, and construction. 
Through its exhibitions, educational programs, online content, and publications, the Museum has become 
a vital forum for the exchange of ideas and information about the world people build for themselves. As a 
result of these high-quality and widely accessible offerings, the Museum welcomes more than 500,000 

SUPERINTENDENT                     $10,000
• Recognition on marketing materials
• Listing and link placement on event web page
• Opportunity for social media collaboration on Facebook, Twitter, and Instagram
• Logo on event signage at entrance 
• Recognition with logo on back program cover 
• Assigned parking on the day of the event (2 passes)
• Enrollment in the Capital Society at the Contributor level, benefits include:
• Invitations to special events, dinners, receptions, and lectures
• Special tours of the Museum’s landmark home, exhibitions, or behind-the-scenes of the Museum’s collection  

(3 docent-led)
• Invitation for two to an annual Director’s Roundtable to discuss current industry trends
• Use of Museum’s exclusive Corinthian Lounge and Beverly Willis Library (subject to availability and associated  

event costs)
• Complimentary admission for all employees, plus 10 guest passes for clients
• Invitation for all employees to attend member preview events
• 20 program passes for admission to educational programs
• Discount in Museum Shop for company employees (10%)
• Special promotions offered to all employees throughout the year
• Logo recognition on all Capital Society materials, and name listing in the online annual report
• Corporate Spotlight feature in online publications or social media

FOREMAN                                $5,000
• Listing and link placement on event web page
• Listing on event signage at entrance
• Listing on back program cover
• Parking on the day of the event (2 passes)
• Enrollment in the Capital Society at the Fellow level, benefits include:

• Invitations to special events, dinners, receptions, and lectures
• Special tours of the Museum’s landmark home, exhibitions, or behind-the-scenes of the Museum’s collection  

(2 docent-led)
• Invitation for two to an annual Director’s Roundtable to discuss current industry trends
• 30 passes for complimentary admission to the Museum and exhibitions
• Invitation for all employees to attend member preview events
• 15 program passes for admission to educational programs
• Discount in Museum Shop for company employees (10%)
• Special promotions offered to all employees throughout the year
• Logo recognition on all Capital Society materials, and name listing in the online annual report
• Corporate Spotlight feature in social media

FRIEND                                $1,000
•	 Listing and link placement on event web page
•	 Listing on event signage at entrance
•	 Listing on back program cover
•	 Parking on the day of the event (1 pass)
 
Please contact Sarah Schmid, development coordinator, at 202.849.2456 or sschmid@nbm.org for more information.


